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Survey Methodology

Self-accomplished online survey via Tangere app using a structured questionnaire
and visual aids

* 18-60yearsold

* Males and females

e SEC ABCDE households
 w/orwithout children

* Celebrates Mothers’ Day

Methodology

Target respondents
(Qualifications)

Sample Size (Base) n=1, 500 among qualified respondents were completed
Survey Area Nationwide

Sampling Design Convenience sampling

Survey Period April 2024

Q acquisition
apps, inc.



Respondents Profile
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Male
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10,957

e Php 10,957 to 21,914

N Php 21,914 to 43,828

Php 43,828 to 76,699

Php 76, 699 to
131,484

Married
Separated

Single

None
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Ways of
Celebrating
Mother’s Day




Celebration Ideas

———————————————————————————————————————————————————

/ Stay home

Eat out with the whole family

Celebrating Mother’s Day
is usually done at home or
outside with the whole

fa mi |y . Cook or bake

——————————————————————

Buy/Give a gift to the mothers close to me

Appreciation post/ letters/ card to mothers

—— o e o o e e e
o o o o o e e e e e

Watch a movie/series
Giving gifts and
appreciation cards, and
cooking/baking are also
common practices. BRGTA T I

Relax like going to spas, salons, etc.

Go shopping

Other answer/ Not applicable

Q. How do you usually celebrate Mother’s Day? Choose all Base - Total interviews (n=1,500) Q g;%l;isii:icon
the answers that apply to you. T



Among those planning
to buy gifts, treats like
cakes, flowers/plants,
and cash are the most
popular.

Q. Which of the following do you usually buy, give, or prepare
during Mother’s Day? Choose all the answers that apply to
you.

Food (ex. cake, cupcake, etc.)

Flowers and Plants

Fragrances (ex. perfumes/ colognes, body sprays, etc.)

Jewelry (ex. earrings, ring, etc.)

Bath and Body products (ex. lotion, body wash, etc.)

Beauty and Skin Care Products (ex. moisturizer,
cleanser, eye cream, etc.)

Make up products (ex. lipstick, eye shadow, etc.)
Home appliances (ex. oven, refrigerator, aircon, etc.)
Gadgets (ex. laptop, cellphone, etc.)

Furniture (ex. sala set, mattress, etc.)

Spa and Wellness

Travel/ Staycation

37%
35%
32%
29%
26%

26%
22%

Base — Among Qualified Respondents

(n=680)

Q
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Food Choices

Cake, pizza, and donuts
are the top favorite food
gifts.
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Pizza Donuts : Pasta Home-cooked Brownies Breads/ Loafs/  Macarons
1 meals Buns
Q. Which of the following foods will you buy/ gift this coming Base — Among Qualified Respondents Q g;ggis}irl‘:icon

Mother’s Day? Choose all the answers that apply to you. (n=597)



Sources of Information about Gift Ideas

/ Social media (ex. Facebook, Instagram, TikTok, etc.)

66%

TV (TV commercial, tv show/ program)

Inspirations for gifts are
typically obtained from
social media, TV
shows/ads, in-store \ Famil! Friends! Colleagues
product displays,and -
loved ones/colleagues.

Supermarket/ Grocery (product display)

—— o mm o = Em E m— m— — —
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Search Engines (ex. Google, Bing, etc.)

Website of the product/ brand 42%

Radio 34%

Printed Materials (ex. Newspaper, Magazine, Flyers, etc.) 34%

Q. Which of the following sources/ channels do you get

information/ ideas about gifts that you want to give for Mother’s Base — Among Qualified Respondents Q g;g‘;'sl'r':'co“
Day? Choose all the answers that apply to you. (n=680) '



Amount Willing to Spend to Buy Gift

5 out of 10 are willing to spend a maximum of Php 500 for gifts on Mother’s Day,
while the rest are ready to shell out more.

(51%)
Maximum of Php 500
A 34%
: ' Php 500 - 1, 000
’ A
25%
20%
18% ° 16%
8% 8%
I > Zh It
| |
Below Php 300 Php 301-400 Php 401-500 Php 501-600 Php 601-700 Php 701-800 Php 801-900 Php 900-1,000 Php 1,001 above
Q. How much are you willing to spend to buy gift for Mother’s Base — Among Qualified Respondents Q g;‘rl)‘;:sl':'cm

Day? (n=680)



Purchase Channels

" Grocery/ Supermarket (ex. Robinsons, All Day Market, etc.)

Physical store

Mother's Day gifts are
typically bought from

|
1
1
|
1
1
1
: E-commerce platforms (ex. Shopee, Lazada, etc.)
1

1

1

o o e o o

Social media (ex. Facebook, Facebook Marketplace, TikTok,

supermarkets/groceries, ~.__________ e T
p hys i Ccd I reta i I ers . Convenience stores (ex. 7/11, All Day, etc.)

e-com merce platfo rms’ Palengke/ Talipapa/ Market Stalls -

and social media

m al'k etp I aces. Sari-sari store 35%

Drug stores/ Pharmacy (ex. Watsons, Mercury Drugs, etc.) 34%

Food aggregator apps (ex. Grab, FoodPanda, etc.) 30%

29%

Brand’s own website

Q. Where do you usually purchase your gifts for Mother’s Base — Among Qualified Respondents Q glc)gt;:sllrll:lcon
Day? Choose all the answers that apply to you. (n=680)



Beauty and Skincare Products
Gift Ideas

»
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Gift Ideas - Beauty & Skincare Products/Makeup Products

Among beauty and make-up products, lipstick, whitening lotion, moisturizer, and
whitening soap are the most popular to be given as gifts for Mother's Day.

m Makeup Products = Beauty & Skincare Products
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I Lipstick Whitening Moisturizer Whitening! Face  Sunscreen  Facial Toner Lip Gloss Serums Make-up Blush  LipBalm Mascara Eye Face Eye Cream Primer
: Lotion Soap : Powder Cleanser Brushes Shadow  Masks
L o o o e e e e e e e e I
Q. Which of the following beauty and skin care products will you buy/ gift this Base — Among Qualified Respondents Q g;gl;is}irl‘:icon

coming Mother’s Day? Choose all the answers that apply to you. (n=284)



Amount Willing to Spend on Beauty & Skincare Gifts

7 out of 10 are willing to spend a maximum of PHP 1,000 on beauty and skincare
products to be given as Mother’s Day gifts.

(68%)
Maximum of Php 1, 000
More than Php 1, 000
33% A
21% ’ !
15% 0
8% 6% 7% 10%
B e w2
BelowPhp 500 Php 501-750 Php 751-1,000 Php 1,001-1,250 Php 1,251-1,500 Php 1,501-1,750 Php 1,751-2,000 Php 2,001 above
Axis Title
Q. How much are you willing to spend on skincare products as a Mother’s Day gift? Base — Among Qualified Respondents Q g;gl;isiirll:icon

(n=249)



Buying Considerations - Skincare Products

When purchasing skincare
items, top factors include
product cost, favorable

outcomes, being produced by a

trusted and reputable brand,
and positive customer
feedback.

Additionally, they look for
products with discounts and
promotions and components
that are anti-aging and have
whitening properties.

Q. What are your main considerations when buying skincare products as
a Mother’s Day gift? Choose all the answers that apply to you.

92%

Has affordable price

91%

Gives good results

89%

From a trusted and reputable brand

85%

Has good testimonials from other users

82%

Offers promos/ discounts

82%

Has whitening ingredients

80%

Has anti-aging ingredients (ex. Retinol)

7%

Recommended by friends/ family/ colleagues

69%

Recommended by influencers/ celebrities

— ifi acquisition
Base — Among (anngglge)d Respondents Q 2pps, inC.



Kitchen Appliances
Gift ldeas




Appliances Gift Ideas

Among the most sought-after appliance gift options are washing machines,
rice cookers, refrigerators, and electric fans.
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I Washing Rice Cooker Refrigerator Electric fan : Air fryer Blender Gas Stove Microwave Aircon Oven Iron
L Machine !

Q. Which of the following Appliances will you buy/ give this coming Mother’s Day? Choose all the Base — Among Qualified Respondents Q 2;‘;’,‘5':5,':?“

answers that apply to you. (n=219)



Amount Willing to Spend on Kitchen Appliances

Half of the respondents (50%) are willing to pay up to Php 2,000 for
an appliance present.

(50%)
Maximum of Php 2,000 (15%) 35%
, A \ Php 2,000 - 3, 000
|
16%
1% 10% L o
- 7% 6% — 7% T
Php 300 and below Php 301-500 Php 501-1,000 Php 1,001-1,500 Php 1,501-2,000 Php 2,000-2,500 Php 2,500-3,000 Php 3,001 and above
Q. How much are you willing to spend on kitchen appliances (ex. Air fryer, gas stove, refrigerator, etc.) as a Base — Among Qualified Respondents Q g;gl;is}irll:icon

Mother’s Day gift? (n=219)



Factors in Purchasing Appliances

When it has an affordable price

The durability of the appliance,
affordability, good reviews,

When they have good reviews online

o o
— - e e -

When they have promos/deals (promo code,
\ referral fee, etc.)

and special offers/discounts N !
. " When recommended by a family

are the top considerations memberfiend

When sele(:ting appliance gifts' When | see an enticing advertisement online

When | see it in the social media

When endorsed or recommended by a
celebrity, influencer, etc.

Other answer/ Not applicable

Q. What are the factors that will help you decide to purchase appliances? Base — Among Qualified Respondents Q gcql;i§irll:icon
Choose all the answers that apply to you. (n=219) PPs, Inc.



Purchase Channels- Small and Big Kitchen Appliances

Appliance stores and department stores are the top purchase channels
for appliances.

m Small Appliances = Big Appliances

70%

48% 0%

0 0
e 37% 359, 35%
29%
24%
18%
10% 10%
Appliance store (ex. Department Stores (ex. E-commerce platforms Hypermarket/ Official/ physical store Online Stores/ Social media (ex. Other answers/ Not
Abenson, Robinson Rustans, SM (ex. Shopee, Lazada, Supermarket ng brand Websites Facebook, Instagram, applicable
appliances, etc.)  department store, etc.) etc.) TikTok, etc.)

Q. Where do you usually buy small appliances (ex. Blender, grinder, boilers, toasters, etc.)? Choose -~ isiti

all the answers that apply to you. Where do you usually big appliances (ex. washing machine, Base — Among Qualified Respondents Q g;gglsilnlc?n

refrigerator, tv, etc.)? Choose all the answers that apply to you. (n=219)



Wellness and Spa




Spa and Wellness
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Massage, Reflexology

Hair treatments (ex. Hair restoration, Hair removal, etc.)

Am on g those Who Nail care (ex. Manicure, pedicure, etc.)
intend to book spa Doty

Whitening Treatment (Ex. Underarm, face, etc.)
and wellness

i ’
SABES M Ot h ers Non-surgical facial treatments (ex. Anti-aging treatments,
Day g ifts, m a s S ag e, Facials, Botox, Fillers, etc.)

Diagnostic consultation / Screening (ex. Hormonal

h d i r tre atm en ts , an d Screening, Lifestyle coaching, etc.)

Non-surgical body treatments/ contouring, Weight

n ai I c a re se rv i ce S a re Management & Detox (ex. Diet Pills, IV Nutrition, Tanning,...
th e to p C h 0 i ces Intravenous therapy (ex. Multivitamin/ Gluta drip, etc.)

Fitness Programs (ex. Aerobics classes, etc.)

75%

Surgical body treatments/ contouring (ex. Tummy tuck/

lypo, etc.) 74%

Surgical facial treatments (ex. Nose Augmentation) _ 73%
Q. Which of the following spa and wellness services will you avail or gift this coming Mother’s Day? Choose all the Base — Among Qualified Respondents Q acquisition

answers that apply to you. (n=117) apps, inc.



Participation in
Online Community
Groups



Participation in Online Community Groups

92% of the surveyed
respondents are participating
in online communities to seek
advice or share experiences
with other customers.

Q. Do you participate in any online communities or groups where you can seek advice B . . _ acquisition
or share experiences with other consumers (ex. Home Buddies, Tipid Living, etc.)? Base — Total interviews (n=1,500) Q apps, inc.



v" Do you want a better understanding of your arke(?
v" Are you in need of Consumer Insights?
v" Are you targeting the Right Consumers?

Contact Us!

Martin Xavier Penaflor - President & CEO
martin@tangereapp.com

+63 9209590619

Acquisition Apps, Inc. https://www.tangereapp.com @) Tangere (Acquisition Apps, Inc.) € Tangere


mailto:martin@tangereapp.com

Thank you!

Q acquisition
apps, inc.
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